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INSIDE INFO 
S L A  H A L L O F  F A M E  ·  S L A  F E L L O W S  
SLA Names Matarazzo, 
Salonen to Hall of Fame 
At its 2015 Annual conference in 
boston, SlA will induct an academic 
librarian with a longtime interest in cor-
porate libraries and a corporate infor-
mation professional with experience in 
academia into its Hall of fame. 
James matarazzo, dean and profes-
sor emeritus at the School of library 
and information Science at Simmons 
college in boston, and ethel Salonen, 
president of SlA in 2004-2005 and 
currently head of information services at 
miTre in bedford, massachusetts, will 
be honored during the awards ceremo-
ny at the SlA 2015 Annual conference. 
The conference will host approximately 
2,000 librarians, information profession-
als, and industry vendors at the boston 
convention center on June 14-16. 
James Matarazzo; Ethel Salonen 
The Hall of fame is reserved for SlA 
members at or near the end of their pro-
fessional careers and recognizes dis-
tinguished service and contributions to 
SlA or an SlA chapter or division. The 
Hall of fame was established in 1959 
and typically receives no more than 
three new inductees each year. 
Jim Matarazzo. A member of SlA 
since 1964, Jim has served on the 
association’s board of directors and on 
its research and Strategic planning 
committees, chaired a task force on the 
value of the information professional, 
and served two terms as president
of the boston chapter (now the New 
england chapter). He was named a 
fellow of SlA in 1988, received the 
SlA professional Award in 1983 and 
again in 1988, and was given the SlA 
president’s Award in 1991. 
Although he officially retired from
Simmons in 2002 after more than four 
decades on the faculty (including 14 
years as assistant dean of the library 
school and 9 as dean), Jim continues to 
teach courses on his favorite topic—the 
organization and management of corpo-
rate libraries. He has written extensively 
about the value of corporate libraries 
and has been a frequent consultant to 
business executives on the develop-
ment of corporate libraries and infor-
mation centers and the management of 
corporate knowledge. 
Jim is the author of several books, 
including Closing the Corporate Library: 
Case Studies on the Decision-making 
Process (1981), and the co-author (with 
Toby pearlstein) of Special Libraries: A 
Survival Guide (2013). He continues to 
be published frequently in library jour-
nals—in 2014 alone, he co-authored 
articles about the salaries of special 
librarians in the United States, the 
forces influencing the future direction 
of corporate libraries and information 
centers, and the value of information 
literacy training in organizations. 
Jim earned his library degree from 
Simmons college and received a doc-
torate from the University of pittsburgh 
School of information. He is vice presi-
dent and secretary of the H.W. Wilson 
foundation, which provides financial 
assistance to organizations that support 
libraries and library-related causes. 
Ethel Salonen. equally comfortable in 
corporate and academic environments, 
with experience in sales and sales
management as well as information 
access and analysis, ethel has used her 
wide-ranging expertise and broad per-
spective to effect far-reaching changes 
within SlA. 
While serving as president, ethel 
oversaw the launch of a professional 
development campaign, with a goal of 
raising $1 million in donations. She also 
led successful initiatives to restructure 
member dues, implement electronic 
voting, and synchronize the association 
year with the fiscal year. 
in addition to serving as president, 
ethel served on the SlA board of
directors from 1993-1996 and has held 
leadership roles in the boston chapter, 
the leadership and management
division, the Knowledge management 
division (she is the 2015 chair), the 
corporate libraries metrics Task 
force, and the Strategic realignment 
committee, among others. prior to join-
ing miTre in 2005, she worked at the 
State University of New York at Stony 
brook, the University of california at 
riverside, Arthur d. little, inc., KpmG 
llp, millennium pharmaceuticals,
dialog information Services, and 
primark financial information division. 
ethel received her library degree from 
c.W. post college/long island University. 
Although a native of manhattan, she 
has a fondness for nature and has vis-
ited all of the major national parks in the 
United States and canada. 
New SLA Fellows Span Globe 
and Work Environments 
A law librarian from philadelphia, a 
knowledge manager and taxonomist
for an economic consulting firm in 
chicago, a librarian at a think tank in 
india, an academic librarian in Qatar, 
and an author and frequent speaker on 
information issues will be recognized in 
boston on June 14 at the opening ses-
sion of SlA’s 2015 Annual conference 
& iNfo-eXpo. 
Amy Affelt, p.K. Jain, Janice Keeler, 
Tracy Z. maleeff, and mohamed
mubarak will join a select group of SlA 
members who have been named SlA 
fellows, one of the association’s highest 
honors. fellowship in SlA is bestowed 
on active, mid-career information pro-
fessionals in recognition of past, pres-
ent and future service to the association 
and the profession. 
fellows are called upon and expect-
ed to advise the association’s board 
of directors and alert the member-
ship to issues and trends warranting 
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INSIDE INFO 
action. individuals receiving the honor 
may use the title Fellow of the Special 
Libraries Association. No more than 
five SlA members can be selected for 
fellowship each year. 
Amy Affelt. Amy is the director
of database research worldwide for
compass lexecon, where she con-
ducts research and 
analysis and creates 
knowledge deliver-
ables for economists 
who testify as expert 
witnesses in litiga-
tion. She is prob-
ably better known 
as the author of
The Accidental Data 
Scientist: Big Data Applications and 
Opportunities for Librarians and 
Information Professionals and as a pre-
senter at information industry meetings 
such as the SlA Annual conference, 
internet librarian, and computers in 
libraries. She also writes for Information 
Outlook, Online Searcher, and other 
industry publications. 
An SlA member since 1992, Amy’s 
volunteer experience in SlA includes 
stints as chair of the leadership & 
management division (in 2013) and 
the public relations Advisory council 
(in 2011) and as an Alignment project 
Ambassador. She also headed a group 
of SlA members and staff who devel-
oped the future ready Toolkit, which 
drew on the Alignment project findings 
and on insights into emerging technolo-
gies and industry trends. 
Amy has been recognized frequently 
for her leadership of, and contributions 
to, SlA and the information profession. 
She received SlA presidential citations 
in 2008 and 2011, the Author Award 
(in 2010) and the communications and 
marketing Award (in 2011) from the 
illinois chapter, and the Alice rankin 
distinguished lecturer Award (this
year) from the New Jersey chapter. in 
2007, she was named an infoStar by 
Thomson Scientific. 
Praveen Kumar (P.K.) Jain. p.K. is a 
librarian at the institute of economic 
Growth in delhi, india. A widely traveled 
and respected researcher in the field of 
economic librarian-
ship, p.K. has been 
a driving force in the 
growth of the SlA 
Asia chapter and is 
a frequent attendee 
at, and contributor 
to, SlA meetings at 
the chapter, region-
al, and international 
levels. 
Upon joining SlA in 2000, p.K. quick-
ly sought leadership roles in the Asia 
chapter, which had been formed the 
previous year. He served as president 
in 2002-2003 and has since served 
as public relations chair, membership 
chair, and secretary. Thanks partly
to his leadership and his tenacious 
recruiting efforts, the Asia chapter has 
enjoyed remarkable growth and cur-
rently has more than 200 members. 
p.K. has also been active in organiz-
ing and managing industry conferenc-
es. He organized the first international 
conference of Asian Special libraries, 
held in india in 2008, and just finished 
organizing the fourth such conference, 
which was held in South Korea earlier 
this year. in addition to organizing con-
ferences, he promotes attendance at 
them—he has helped create financial 
awards that make it possible for Asia 
chapter members to attend the SlA 
Annual conference—and frequently
speaks at them as well. 
p.K.’s tireless efforts to further the 
interests of SlA and the information 
profession have not gone unnoticed. 
He received a presidential citation at 
the SlA 2009 Annual conference and 
the SlA professional Award in 2008. He 
also received the diversity leadership 
development program Award in 2004. 
Janice Keeler. Janice is responsible 
for global knowledge management and 
taxonomy functions at NerA economic 
consulting in chicago, where she also 
manages Sharepoint sites for the firm’s 
various practice areas. 
during her 30-plus years as an SlA 
member, Janice has spent more than 
16 years in leadership roles for vari-
ous units of SlA,
including serving as 
treasurer and presi-







division. She has performed additional 
volunteer work for the illinois chapter, 
the information Technology division,
the Knowledge management division, 
and the Taxonomy division. 
Janice has also helped create several 
new SlA services and units. She chaired 
the Great lakes regional conference iii, 
for which she received the illinois chapter 
recognition for Special Achievement in 
1995. She founded and organized the 
content buyer’s roundtable at the SlA 
Annual conference for several years, 
then chaired the committee that cre-
ated the content buying Section of the 
leadership & management division. She 
helped write the original scope state-
ment for the Knowledge management 
division and was one of the co-founders 
of the Taxonomy division. 
At the association level, Janice has 
written for Information Outlook and 
has been a speaker and moderator at 
annual conferences. She served on the 
Annual conference planning committee 
in 2001-2003, the Technology Advisory 
Group in 2005-06, and the division 
Structure Task force in 2009-2010. 
She was a member of the conference 
re-envisioning Task force in 2013. 
Tracy Z. Maleeff. Tracy is the library 
resources manager at duane morris 
llp in philadelphia, where she has 
worked since 2008. 
Just four years after joining SlA in 
2003, Tracy was awarded the legal 
division’s New member professional 
Grant, which served as a springboard to 
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greater involvement in the association. 
She became chair of the legal division 
in 2012 and served 
on SlA’s conference 
r e - e n v i s i o n i n g 
Task force in 
2013 as chair of
the international 
Subgroup and a
member of the 
online Subgroup.
Her work on the
task force helped prepare her for her 
role as chair of this year’s Annual 
conference Advisory council, which 
involves overseeing all chapter and 
division planners, ensuring that session 
content is relevant and fresh, and using 
SlA member feedback to improve the 
conference. 
Tracy is currently the U.S. region-
al representative on the SlA europe 
chapter’s board of directors and the 
ethics ambassador for the SlA Kentucky 
chapter. She is active in social media, 
serving as social media manager for 
the leadership & management division 
and as chair of the SlA online content 
Advisory council. in the latter role, she 
manages the @SlAhq and @SlAconf 
accounts and leads the #SlAtalk series 
of Twitter chats, which address topics 
such as working effectively with tech-
nology, improving the library degree 
curricula, and proving the value of
information services. 
in recognition of her many contribu-
tions to SlA and the information pro-
fession, Tracy was given the inaugural 
dow Jones innovate Award in 2014. 
That same year, she also received 
the SlA legal division’s Thomson 
reuters Westlaw Award for career
Achievement. 
Mohamed Mubarak. The senior librar-
ian at Hamad bin Khalifa University 
in doha, Qatar, mohamed has been 
an energetic and forceful advocate for 
libraries and SlA since receiving his 
library degree in 1998. 
After attending his first SlA Arabian 
Gulf chapter meeting in 2000, mohamed 
INSIDE INFO 
quickly joined SlA and began network-
ing with other information professionals 
in academia and the private sector. His 
then-library director, 
an SlA member,
told him he could 
acquire valuable 
leadership skills by 
volunteering, and he 
took her message 
to heart, serving 
as public relations
chair from 2006-
2010, then as president of the chapter 
from 2012-2014. 
mohamed is a strong voice for open 
access, especially for libraries in the 
middle east. Although most libraries in 
the region subscribe to leading scien-
tific journals, the Arabian Gulf has a low 
research impact because its scholars 
tend to publish their work in journals 
that are not indexed in larger, better-
known citation databases. mohamed 
advocates for open access to help 
alleviate that problem and contribute to 
better research and scholarship in his 
fast-growing region. SLA 
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LIbrArIANS MUST ExPLOrE WAyS TO TAKE THEIr LIbrArIES—
bOTH PHySICALLy AND VIrTUALLy—TO THEIr USErS. 
BY KEN KLAPPROTH, BSME 
L ibrarians are the original information scientists. They are responsible not just for the information assets direct-
ly under their stewardship, but also for 
their organization’s overall information 
consumption and use, including all of 
the systems dedicated to helping their 
clients quickly find the most relevant 
information. However, integrating infor-
mation into the daily lives of their clients 
has been a major challenge to these 
individuals, whose influence tradition-
ally did not extend beyond the front 
doors of the library building. 
only when the World Wide Web 
arrived did librarians have an opportu-
nity to dramatically expand their reach. 
even then, the only approach available 
was to extend digital access to the exist-
ing card catalog. library clients still had 
to come to the information—whether 
in person or virtually, through online 
database access. librarians continued 
to focus on acquiring, organizing and 
preserving the information necessary to 
serve their organizations and clientele. 
The transition to digital and virtual 
collections provides an opportunity for 
librarians to become more strategic 
and active participants in the day-to-
day activities of their constituents. The 
key is understanding the hows and 
whys of integrating library resources 
into the digital resources and services 
their clients use. The better a librar-
ian can communicate the value of this 
integration, the better the decisions his 
or her clients can make throughout the 
product life cycle (whether that product 
is an education course or a physical 
product). 
Conditioned to Expect Access 
As a child growing up, Wednesday night 
was “library night” in my household. my 
parents would take my siblings and me 
to the local library to read. There was 
no book or goal in mind, other than 
perhaps a destination for my parents 
where silence was not only golden, but 
mandatory! 
even as a child, i was struck by the 
idea of convenience and the power of a 
system dedicated to that end. my library 
card enabled me to extend the reach 
of the library to my bedroom. i could, 
even if just temporarily, immerse myself 
in a new idea or concept, learn a new 
skill, or just entertain myself, no matter 
where i was. And i had control of the 
book exclusively for my own use and 
disposal for 30 days without penalty (or 
longer, as my allowance provided). 
KEN KLAPPROTH works in the r&d Solutions business unit of elsevier, where he is responsible for developing
messaging and positioning strategies to drive revenue growth across the product portfolio. He joined elsevier from iHS, 
where he was director of product management for the Goldfire product line. He has an extensive career in developing 
and marketing information solutions for the engineering market and combines deep engineering expertise with broad
marketing skills. 
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fast forward to today, where books 
are digital and the medium of choice 
is now a smartphone, tablet, or some 
variety of e-reader. With nearly every 
person over the age of 10 packing a 
device in his or her pocket, information 
is accessible anywhere at any time. 
Apps, meanwhile, are delivering bite-
sized chunks of highly relevant data. 
These devices and products are con-
tinually making it easier to access and 
use information. 
like it or not, librarians must face 
the fact that their customers are being 
conditioned by Google and other infor-
mation search engines and provid-
ers to expect this type of interaction 
and access. Where “cliffsNotes” once 
offered harried college students a short-
cut to the essence of War and Peace, 
Google maps, Twitter, and a host of 
purpose-built apps and media enable 
today’s teens to instantly access spe-
cific information or data without miss-
ing a step or even getting up off the 
couch. Web services create unobtrusive 
connections to authoritative informa-
tion, while “widgets” place valuable 
reference information on people’s desk-
tops for one-click access. Additionally, 
“plug-ins” to favorite applications such 
as excel deliver extensive research 
capability without requiring the user to 
ever leave the application. 
librarians need to understand that 
there is value—and power to change the 
status quo—in giving patrons access to 
trusted information when and where 
they need it in a venue they already fre-
quent or through a device they already 
use. The thirst for the right information, 
from sources that are vetted and can 
be trusted, is still there, as it has been 
since the advent of libraries. Sources 
that present information in a way that 
is comfortable and convenient to use 
and enable clients to make informed 
and confident decisions will become 
trusted and popular. There is comfort 
in the familiar. 
The Return of Library Night
fundamentally, the excitement of
library night for me was fueled by
something unique and valuable. The 
More than simply a repository of 
information assets, a digital reference 
platform should address patron needs 
around discoverability and interactivity. 
building became a destination that
held something not only useful, but 
pleasurable. While the delivery method 
today has changed from physical to 
digital, there is still ample opportunity to 
make the library a sought-after destina-
tion. The question is how to make the 
library experience unique and valuable 
again—in essence, building “it” so they 
will come. 
Today’s library patrons are surround-
ed by digital technologies. Some of it 
sets levels of expectation; some leads to 
disappointment and frustration. While 
users of these technologies expect to 
be able to quickly search and locate 
information of value, they don’t want to 
be forced to wade through page after 
page of irrelevant links or use confus-
ing interfaces with foreign interaction 
models. Search should be easy, results 
should be rich, and answers should be 
fast. When things go wrong—and with 
technology, that possibility is always 
present—users seek experts to guide 
them, and librarians are still viewed as 
experts at information. 
Take a page from the playbook of 
companies such as Starbucks by mak-
ing the library more than a destination. 
make it an event. capitalize on the 
things that have perceived value: refer-
ence librarians to guide confused or lost 
patrons, books and information to lend 
democratizing knowledge, and comput-
ers connected to the internet to provide 
access to digital content and services. 
experts make the difficult look easy, 
and people seek out experts they are 
confident can help. As digital informa-
tion Sherpas, librarians can establish 
“library night” for a whole new genera-
tion of families. 
Discoverability and Interactivity 
making the library an event is just 
the first step for librarians wanting 
to postpone a digital version of the 
cretaceous extinction. Technology is
always evolving, and while the dewey 
decimal system offers a viable method 
for organizing and accessing physical 
books on shelves, people today needing 
information on butterflies would likely 
forego a search for 595.789. While a 
variety of commercial solutions and 
approaches are available for providing 
a digital reference information platform, 
librarians should carefully weigh the 
alternatives to prevent investing in the 
technological equivalent of a plesio-
saurus. more than simply a repository 
of information assets, such a platform 
should address patron needs around 
discoverability and interactivity. 
developing a custom solution from 
commercially available middleware,
while allowing maximum flexibility
and the ability to meet specific needs, 
requires highly skilled programming 
resources. Time and money must be 
allocated for the infrastructure, require-
ments gathering, and implementation 
phases as well as for ongoing mainte-
nance. custom solutions will also need 
to interface with other digital delivery 
platforms, which have a tendency to 
suffer the most from incompatibility as 
the components mature. Those who do 
not have—or do not want to acquire— 
programming experience should gener-
ally avoid this approach. 
Another alternative is to leverage open 
source or freely available resources
to piece together information sources, 
databases, and search applications.
While the internet brims with data and 
technology components that can be had 
for little or no cost, “rolling your own” 
will also require a certain amount of 
programming expertise. Technological 
components for search and interactivity 
would first need to be found, then eval-
uated and, finally, integrated, making 
Continued on page 18 
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Media for Special 
Libraries 
SPECIAL LIbrArIANS WHO FACILITATE THE USE OF ACADEMIC SOCIAL MEDIA
by THEIr CLIENTS WILL HELP CONNECT THEM TO rESEArCH AND rESEArCHErS
IN THEIr PrOFESSIONAL DISCIPLINES. 
BY BOBBY GLUSHKO, JD, MLIS, AND LILLIAN RIGLING, M.I. CANDIDATE 
E very special library, whether a law or medical library or a corporate information cen-ter, serves a unique set of 
users. many of these users are hybrids 
of scholars and professionals, operating 
in multiple worlds with multiple sets of 
needs and expectations. While in the 
workforce, these users are engaging pri-
marily with their professional expertise; 
however, given the proper tools, they 
can also meaningfully engage with the 
academic discourse surrounding their 
professional field. This benefits not only 
the users but also their disciplines, by 
providing professional perspectives on 
academic work. 
librarians can help these profession-
als engage with their scholarly expertise 
by promoting the use of academic social 
media. The use of social media by 
libraries is nothing new; many of them 
are active on social media platforms 
like facebook, Twitter, and instagram 
so they can engage their users and 
keep them aware of programming and 
services (rogers 2009). While many 
people use social media platforms such 
as linkedin or About.me to create and 
maintain professional connections both 
inside and outside their organization, 
they may be unaware of another realm 
of social media relevant to them: aca-
demic social media. 
Communities of Interest 
Academic social media platforms such 
as Academia.edu, researchGate, and 
mendeley help their users connect with 
other users with similar scholarly inter-
ests and participate in academic dis-
course within their chosen field. These 
platforms can be used as practical 
tools for research management and 
information discovery as well as for 
networking. They allow an individual to 
see what others in his or her field are 
reading, researching, and publishing 
and provide a way for them to contact 
each other and foster an academic 
relationship (which can be challenging 
for users who are not formally or primar-
ily embedded in an academic depart-
ment). They can also serve as reference 
managers, allowing the user to create 
a personal digital library of articles and 
books, a personalized method for orga-
nizing this information, and even digital 
annotations and marginalia. 
BOBBY GLUSHKO is the head of scholarly communications and copyright at the University of
Toronto libraries. His work is focused broadly on access to libraries, whether through exploring 
copyright, accessibility, or new technologies. He can be reached at bobby.glushko@utoronto.ca. 
LILLIAN RIGLING is a master of information candidate in library and information science 
at the University of Toronto and works as a graduate student library assistant in the Scholarly
communications and copyright office at the University of Toronto libraries. She has a strong
interest in special libraries and hopes to pursue a career in special librarianship. She can be
reached at lillian.rigling@mail.utoronto.ca. 
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The communities these sites have 
created are broad, and nearly every 
user can find a community of interest. 
for instance, researchGate represents 
6 million users, including 45 Nobel 
laureates in 192 different countries
(Giglia 2011). Academia.edu has more 
than 21 million unique users, with 
1.5 million listed research interests
(Academia.edu 2015). mendeley lists 
10 different user groups: undergradu-
ates, master’s students, phd students, 
postdoctoral researchers, librarians,
academic researchers, professors/lec-
turers, commercial r&d profession-
als, government/NGo researchers, and 
other professionals. 
Testimonials from users illuminate 
the specific benefits of this form of 
social media for different user groups. 
for instance, mendeley’s Website 
(2015) quotes a commercial r&d pro-
fessional who says mendeley can help 
him identify and connect with experts 
in his field. 
Academic social networks differ from 
other social networking tools in that 
their primary aim is to serve a com-
munity of researchers. These networks 
have a narrower focus than popular 
social networking tools, but at the same 
time, they represent a wide and varied 
population with a variety of research 
interests. Therefore, their user base is 
different from that of a social network 
like facebook or Twitter. 
most popular social networks tend to 
represent a younger demographic, and 
the conversation can be spontaneous, 
informal, and sometimes contentious. 
While interesting, this openness and 
spontaneity can be off-putting to many 
users, and the risks of misstep can 
be great (Gruzd and Goertzen 2013). 
Academic social media are different. 
for example, Academia.edu has a com-
munity that is much more representa-
tive of scholarly norms than of social 
media norms (Thelwall and Kousha 
2014). 
because of the wide array of research 
interests represented by academic 
social networks, these platforms make 
it possible for users to develop valuable 
academic and professional research 
connections, regardless of geographi-
cal location. As Academia.edu user
John rumbold writes, “i think anyone 
in a small field and not involved with 
the major research groups will find 
Academia more useful than those who 
have colleagues at the same institution 
involved in similar work. You can cre-
ate your own virtual research commu-
nity” (constantinescu 2015). A senior 
in college, Stephen Saltamachia, was 
able to discover a new type of fun-
gus with the help of experts he met 
through researchGate (main 2014).
This access to other academics and 
academic information in a specific field 
of research, with a far higher concentra-
tion of similar users than many popular 
social medial platforms, makes aca-
demic social media a powerful tool. 
Academic social media platforms not 
only facilitate research, they also pro-
vide users with a place to disseminate 
their research. A study published on 
Academia.edu showed that “… a typi-
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83% more citations than a similar paid-
access article, not available elsewhere 
online, after five years… [A] typical 
article posted to Academia.edu has
75% more citations than an article that 
is available elsewhere online through a 
non-Academia.edu venue: a personal 
homepage, departmental homepage,
journal site, or any other online hosting 
venue” (price et al. 2015). These sta-
tistics confirm that hosting a paper on a 
platform designed for researchers look-
ing for new information and connec-
tions significantly increases the paper’s 
discoverability and visibility, and also 
allows a direct avenue with which to 
connect with readers or peers. 
Three Leading Networks 
Throughout this article, three main plat-
forms have been mentioned: Academia. 
edu, mendeley, and researchGate.
There are, of course, other academic 
social networks that can help facilitate 
scholarly communication, but these 
three platforms seem to have the broad-
est and most “layered” communities. 
Additionally, each of these platforms 
has its own unique design that encour-
ages the dissemination of academic 
work and the facilitation of research 
connections. 
Academia.edu is focused on tracking 
new research in real time and facilitat-
ing connections. it allows users to cre-
ate a profile or log-in using facebook 
or Google+. A user can create a unique 
profile, list a variety of research inter-
ests, list affiliations and/or advisors,
and include a photo. Additionally, a 
user can upload papers, a curricu-
lum vitae (cV), and additional contact 
information and write “posts” similar to 
tweets or facebook status updates. An 
Academia.edu profile can provide links 
to a variety of other social media and/ 
or blogging platforms, such as Google 
Scholar, Wordpress, Twitter, Tumblr, 
About.me, or instagram. 
Academia.edu allows users to follow 
other users and generates a personal-
ized news feed showing the activities 
of these users (including, but not lim-
ited to, publications, posts, and book-
marks). it also notifies users of papers 
published recently in areas they iden-
tify as research interests and informs 
them of how others are finding their 
works—for instance, it will reveal the 
search terms that are being entered 
into Google or other search engines that 
lead researchers to their papers. 
like Academia.edu, ResearchGate 
provides a direct avenue for user-to-
user contact. The two platforms are 
similar, although researchGate can 
integrate with a user’s existing profes-
sional social media. Users can log-in 
using linkedin or create a list of their 
skills on researchGate. Additionally,
users can join groups and upload jour-
nal articles, conference papers, or other 
research materials. 
Unique to researchGate is the ques-
tion-and-answer function, where users 
can ask and answer questions in dif-
ferent disciplines. The questions and 
answers are visible to all users, so 
they serve as a virtual reference ser-
vice, connecting users with experts and 
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SOCIAL MEDIA 
scholars all over the world. Users can 
also post or search for jobs, making 
researchGate a little more useful for 
practitioners than for academics. 
Mendeley functions differently from 
the other two sites because it is both 
a social network and a reference man-
ager. Users can download mendeley 
directly to their pc or ipad/iphone and 
use it to import articles and organize 
them into folders. mendeley can extract 
metadata from these articles as well as 
highlight and annotate them. mendeley 
also allows the user to add a “save to 
mendeley” feature to his or her browser 
of choice and utilize it to upload papers 
or other publications for others to read. 
mendeley is geared toward collabo-
ration between users, so users can 
create private groups or join public 
groups. Through these groups, users 
can network with others, follow bibliog-
raphies, and engage in discussions. As 
with Academia.edu and researchGate, 
users of mendeley can create profes-
sional profiles that include information 
about research interests, education,
and organizational affiliation. Unlike 
Academia.edu and researchGate, how-
ever, mendeley does not integrate with 
other social media platforms such as 
facebook. 
Leading by Example 
for a special library, facilitating the 
use of these tools can have a positive 
impact on the organization and cli-
ent base the library serves. by help-
ing users connect to new colleagues, 
resources, and communities, the library 
can strengthen connections outside the 
organization and provide its users with 
better access to scholarly and profes-
sional services. Additionally, facilitating 
the use of these social networks (which 
may include teaching clients how to use 
them) can increase information literacy, 
enabling clients to become more self-
sufficient in the research process and 
more easily track their own research 
interests and research history as well 
as the research activities of colleagues 
with similar interests. increasing the 
use of these tools among your library 
clients can also help them streamline 
their research by serving as a source for 
reference, thereby easing the workload 
of the reference librarian. 
These three platforms, along with 
many others, can be integrated into 
information literacy programming at
your organization to change the way 
professionals approach research and 
connect them more intimately with oth-
ers who share their scholarly inter-
ests and expertise. Simply advertising 
these services and offering instruction 
in their use can help expand your cli-
ents’ involvement with research being 
conducted in their field. encouraging 
the use of these platforms, especially 
those that assist with research manage-
ment and information discovery as well 
as offer networking capabilities, can 
create an additional avenue for clients 
to ask reference questions and help 
them manage and organize their own 
research in a way that is intuitive to 
them. Additionally, facilitating the use 
of these platforms for networking pur-
poses may help clients re-engage with 
the scholarly discourse and encour-
age them to become more involved in 
publishing. 
Some platforms may be better suited 
to your organization’s clients than others, 
depending on their research interests or 
needs. for instance, researchGate has 
a stronger focus on scientific research, 
while Academia.edu is more tailored 
toward the humanities and social sci-
ences. These and similar services are 
evolving every day, adding new features 
and reaching broader communities of 
scholars, students, and professionals, 
so librarians should periodically review 
these platforms to ensure they are 
meeting their clients’ needs. 
Academic social media is an area 
where perhaps it is best for librarians to 
lead by example. it doesn’t take much 
time to set up accounts, and doing so 
can help you gain an understanding of 
these powerful tools. Additionally, being 
present on academic social media out-
lets can help you keep track of cur-
rent research trends in the fields in 
which your clients work. being aware 
of scholarly discourse that might be 
of interest to your clients can help you 
anticipate their reference questions and 
identify potential research opportunities 
for them. 
Academic social media is also a great 
way for librarians to connect with each 
other and keep track of research trends 
in library and information science. it’s 
easy and fun, with low risk and high 
reward. And with very little effort, spe-
cial libraries can learn how to operate in 
the academic social media environment 







About. Web page. 
constantinescu, d. 2015. You can create 
Your own Virtual research community: User 
Spotlight on John rumbold (Keele). blog post 
on Academia.edu. Accessed may 19. 
Giglia, e. 2011. Academic Social Networks: 
it’s Time to change the Way We do 
research. european Journal of physical and 
rehabilitation medicine, 47(2): 345-49. 
Gruzd, A., and m. Goertzen. 2013. Wired 
Academia: Why Social Science Scholars Are 
Using Social media. 46th Hawaii international 
conference on System Sciences (HicSS). 
main, d. 2014. Queen-Ant-Killing ‘Zombie 
fungus’ discovered by Undergrad. Newsweek, 
November 10. 
mendeley. 2015. many people Are Using 
mendeley: our Users. Web page. Accessed 
may 19. 
price, r., c. Vogel, Y. Niyazov, b. lund, d. 
Judd, A. Akil, J. Schwartzman, and m. Shron. 
2015. open Access meets discoverability: 
citations to Articles posted to Academia.edu. 
Academia.edu. Accessed may 19. 
rogers, c. 2009. Social media, libraries, and 
Web 2.0: How American libraries are Using 
New Tools for public relations and to Attract 
New Users. German library Association 
Annual conference. 
Thelwall, m., and K. Kousha. 2014. Academia. 
edu: Social Network or Academic Network? 
Journal of the Association for information 
Science and Technology, 66(4): 721-31. 





















           
   
   
         
SLA MEMBER INTERVIEW 
10 Questions: 
Denise Chochrek 
WHEN HEr JOb DUTIES WENT GLObAL, DENISE CHOCHrEK NEVEr CONSIDErED
STEPPING bACK FrOM TEACHING, VOLUNTEErING, TrAVELING, Or LEArNING. 
BY STUART HALES 
F or someone who decided to become a librarian on a whim, denise chochrek sure behaves as though it was her 
life’s calling. 
With her day job as senior knowl-
edge analyst for pepsico, her teaching 
duties at the University of North Texas, 
her responsibilities as president of the 
information & research management 
council of the conference board, and 
her volunteer work with SlA, denise 
is constantly in librarian mode. And 
she shows no signs of letting up—she 
has no plans to stop working or teach-
ing, and she gets too much out of her 
volunteer activities to consider dropping 
them. 
“The main thing is that you’re always 
learning,” she says. “it never stops. . . 
if you’re not constantly learning, you’re 
not staying ahead of the game.” 
Information Outlook spoke to denise 
as she was making plans to visit Greece 
with her husband. She talked about 
the many jobs she’s held and things 
she’s learned during her career, what 
she sees on the information horizon, 
and her bicycle rides to raise money for 
multiple sclerosis research. 
Some SLA members caught the “librar-
ian bug” at an early age. You went 
directly from college to library school, 
so it’s tempting to think you’re one of 
them. Did you know before you went to 
college that you wanted to be a librar-
ian, or did something happen in college 
to push you in that direction? 
i wasn’t one of those people who 
always knew she wanted to be a librar-
ian. When i was in high school, i was 
part of the library club, but i only did 
that so i could hide in there when i
wasn’t in class. (laughs) but i didn’t 
know what i was going to be in life. 
At one point i was within one year 
of five different majors—computer sci-
ence, business, history, english, and 
teaching. i started off in computer
science, but it just didn’t fit. At that 
time, the only job you could get was as 
a programmer, which i didn’t want to 
do. So i was busy hunting around for 
something else. 
i was living in Texas at that time and 
saw something about library and infor-
mation sciences up at the University 
of North Texas, and i thought, oh, that 
sounds really interesting. So i went and 
talked to them, and it just seemed like 
the perfect fit. i liked research and look-
ing for things and finding things, but i
could also use my computer science 
background as well. 
i went to my counselor, and he 
essentially said, “Just graduate. Just 
pick one of those five majors and finish 
it.” So that’s what i did—i picked his-
tory. i started in library school later that 
same year. 
When did you hear about SLA, and why 
did you join? 
STUART HALES is senior writer/editor at SLA and editor of 
Information Outlook. He can be reached at shales@sla.org. 

























     
  
 
     











       
       
i first heard about it while i was in 
library school at North Texas, but at the 
time i was going to school and working 
full time, so i did not join. i had friends 
who had joined, but i didn’t. 
i actually joined around 1989, when 
i started my first job, at the federal 
Home loan bank of dallas. my boss, 
pat Talley, was very active in SlA, and 
she encouraged me to join and get 
involved. 
Speaking of SLA, you’ve chaired two 
fairly large divisions (Knowledge 
Management and Business & Finance) 
and also served as president of the 
Texas Chapter. Now you’re a member of 
the Public Relations Advisory Council 
(PRAC), which is a much smaller and 
less glamorous group. Why did you join 
PRAC, and what do you get out of being 
a PRAC member? 
i did b&f and the Texas chapter, and 
then i went back and did Knowledge 
management. They were all very time-
consuming jobs. i’m glad i did them, 
but at this stage of my life and career, 
i really don’t want to do something like 
that again. 
So i decided i wanted to be on a 
committee or council, and i pulled up 
the list, and prAc sounded like the 
most interesting of all of them. i really 
do believe that communication and tell-
ing our story—both to employers and to 
our industry as a whole—is very critical 
if we’re going to survive. 
For the past 11 years you’ve worked at 
Frito-Lay, a Fortune 500 company with 
thousands of employees. What are your 
job responsibilities, and what does a 
typical day look like? 
Well, i used to work in research 
and development for frito-lay. recently 
they combined us with pepsico, so now 
i actually work for pepsico r&d. 
i manage all of the databases for the 
pepsico r&d department globally. i
spend a lot of time working with the 
databases, working on metrics, helping 
out with issues, renewing contracts, 
and screening potential new databases. 
i’m also in charge of global training 
on our databases, both one-on-one 
and group trainings. i used to handle 
only the training for frito-lay in plano, 
Texas, but now i have to handle training 
across the globe, so i have to coordinate 
with vendors to offer training in different 
languages. 
i still do research—trends forecast-
ing, patent research, competitive intel-
ligence—but it’s in my spare time.
(laughs) i’m also working on updating 
our portal. We have a portal for our 
team, and i’m trying to make it look 
more inviting. 
On top of all these responsibilities, 
you’re also an adjunct faculty member 
at the University of North Texas, where 
you earned your library degree. Given 
your busy schedule, why do you teach? 
Do you think you’d like to be a full-time 
faculty member someday? 
Well, the answer to your second 
question is no. (laughs) To really teach 
as a faculty member, i’d have to go 
back to school and get my doctorate, 
and i don’t see myself doing that. but i
do enjoy teaching. 
i got involved in teaching many years 
ago—probably about 12 or 14 years 
ago—when the person who was teach-
Denise participates in Bike MS, a two-day ride 
to raise funds and awareness for multiple 
sclerosis. 
SLA MEMBER INTERVIEW 
Denise with her husband, Leonard, and their
children, Chris and Nicole. 
ing the business research class up 
at UNT had to take a sabbatical and 
asked if i would fill in. i did, and i
enjoyed it. Then she retired, and the 
university looked over at me and said, 
hey, you’ve done this before, would 
you be interested in continuing? i said 
yes, and then maybe a year or so later, 
they asked, would you be willing to turn 
this into an online class? The timing 
was good because i was in between 
jobs then—i hadn’t started at frito-lay 
yet—so i designed the course, and now 
i’m the only one who teaches business 
research at UNT. 
i teach it usually one semester a year, 
sometimes two. it’s online, which is its 
saving grace; if it weren’t, i don’t think 
i could handle it. You have a lot more 
flexibility with an online class—you can 
check how your students are doing 
any time you want. You’re not tied to a 
schedule. 
So far, it’s worked out well for me. 
i’ve met a lot of nice people and helped 
them learn what they need to know so 
they can hit the ground running. And i’ll 
probably keep doing it for a few more 
years. The course is already created— 
all i have to do is update and adjust it. it 
doesn’t take a lot of prep work. 
As if your two jobs and your volunteer 
commitments with SLA weren’t enough, 
you also serve on the Information & 
Research Management Council of the 
Conference Board, an association that 
helps businesses and large nonprofits 




    













 SLA MEMBER INTERVIEW 
Denise “hangs out” during a recent vacation in Sedona, Arizona. 
improve their performance and better 
serve society. What does the council 
do, and how did you become a member? 
They came to me. You have to be 
nominated to join the council, and a 
member of the conference board who 
knew me pretty well suggested that i
would be a great addition to the council. 
i looked into it and thought it sounded 
very interesting, so i joined. 
The council brings together corporate 
librarians from major companies to 
brainstorm and share best practices. 
We get together physically twice a year, 
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in the spring and the fall, at different 
locations in the U.S. We do a wonder-
ful round-robin event where we all 
talk about we’re doing and what we’re 
focusing on. We have speakers, and 
there’s a lot of interaction on topics. 
i’m currently president of the coun-
cil—i just can’t seem to say no. (laughs) 
but it’s just one year, and i’ll be done in 
december. currently we have 20-plus 
members, so it’s not a huge group. it’s 
been as high as 40, but we’ve had sev-
eral members retire recently. 
being on the council has been great. 
i get a lot of my new ideas from it. 
These are all very experienced librar-
ians who’ve been around the block 
many times, so it’s a wonderful place 
for sharing knowledge and developing 
new ideas. 
You work for a large multinational firm, 
you teach part-time, and you’ve worked 
for a government agency, for an invest-
ment firm, and as a consultant. What 
have you learned from working in these 
different environments, not only about 
librarianship but about yourself? 
one of the things i learned very
quickly is that there’s really no set defi-
nition of a librarian. it just doesn’t exist. 
So you have to be extremely flexible 
and willing to take on every challenge 
that comes along if you want to be suc-
cessful. 
i’ve been in knowledge management, 
competitive intelligence, the legal world, 
and business; i’ve been in all sorts of 
environments, from very regulated set-
tings like the government to free-form 
workplaces, as when i was working for 
the bass brothers’ investment company. 
looking back, i’m glad i took account-
ing in college. it’s not something you 
think about in terms of librarianship, 
but you do a lot of budgeting and 
accounting and metrics, so i was lucky i
had that accounting knowledge. i would 
have been lost if i hadn’t. 
The main thing is that you’re always 
learning. it never stops. Just because 
you’ve been in a job a long time, if 
you’re not constantly learning, you’re 
not staying ahead of the game. You’re 
going to be left behind, and more than 
likely you’re going to be one of those 
people who gets laid off when the 
economy turns down. 
About myself, i learned that i hate 
cold calling—more than anything else 
in life, maybe. (laughs) That’s why i
didn’t stay in business for myself. i
don’t mind selling from within my own 
organization, but i’m just not geared to 
be an entrepreneur. 
You’ve been a librarian for approxi-
mately a quarter century, and during 
























 SLA MEMBER INTERVIEW 
probably seen more changes than at 
any time in its history. Gaze into your 
crystal ball and tell me what you see 
coming in the next 25 years. 
one change we’ll see that’s already 
starting is that the concept of an actual 
physical library, a physical space, is 
going away. i think that’s going to con-
tinue to the point where there aren’t 
libraries anymore, at least from the cor-
porate standpoint. You might still have 
some books, but they’ll be in a hallway 
or some other place. 
i think the lines are going to continue 
to blur around the question of what 
librarianship is. We’re going to be com-
peting a lot more with market research-
ers and people in Km and ci who did 
not go through library school. The lines 
are not going to be clear; it’s not going 
to be, “i’m the head of the library,” 
it’s going to be, “i’m the head of these 
functions—research, or Km.” it’s not 
going to be geared toward the l-word; i
don’t think the l-word is going to exist 
anymore from a corporate standpoint. 
it’s going to be very competitive out 
there. You can’t be thinking, i need 
to be in my library, or you won’t be 
employed in the future. libraries will 
still be important from a public stand-
point or an academic standpoint, but 
even in those areas, as more and more 
resources become available online,
librarians will need to think about what 
and how much to keep in a hard-copy 
collection. 
All of these changes mean that library 
schools will need to be very technologi-
cally capable. everything in our profes-
sion is going to be involved in some way 
with computers. 
On a personal note, you participate in a 
two-day bicycle ride each year for mul-
tiple sclerosis (MS). Do you ride indi-
vidually or as part of a team, and what 
do you enjoy most from the experience? 
i’m part of a team—the cheesy riders. 
it’s a frito-lay team, and chester the 
cheetah, from the cheeto’s commer-
cials, is our mascot. We usually have 
someone from the company dress up 
in a cheetah costume and wave at us 
at rest stops. 
i do this because i have mS. it’s an 
ongoing challenge, and the bike ride is 
a way for me to show that i haven’t given 
up, i haven’t given in to a disease that’s 
incurable, i can still do something. Yes, 
i’ve had to move from a regular bicycle 
to a recumbent trike, but i can still do 
something. And even if i don’t complete 
the full two days, i’m giving myself a 
challenge, and i enjoy doing what i can 
to meet that challenge. 
bike mS has rides across the country, 
and there are cheesy rider teams in 
multiple places around the nation. our 
ride is essentially from dallas to fort 
Worth, in the first week of may. 
When you go on vacation or just get 
away for a weekend, are you able to 
put your job and work behind you? Can 
you curl up in front of a fireplace with a 
book in one hand and a bag of Fritos in 
the other? 
i’m kind of a mix. i used to be worse 
about working too much, but i’ve gotten 
better in recent years. 
for me, it’s not a vacation unless i get 
out of town. i have to leave this area. my 
vacations tend to be high adventure, 
Denise confers with colleagues in the Information Research Center at PepsiCo in Plano, Texas. 
lots of traveling, seeing sights, so i’m 
out and about. i do have e-mail on my 
phone, and i tend to check it at night, 
but i have trained myself not to respond 
unless it’s really an emergency. but i do 
check my e-mail. 
i typically take long vacations. i’ll be 
leaving for Greece for two weeks at the 
end of September; on my last vacation, 
my husband and i were on a motorcycle 
for two weeks riding around Arizona. 
Next year, we’re planning to take a 
cruise to the panama canal. 
on the motorcycle, i’m always on 
the back. The mS tends to mess with 
your balance, so i don’t drive. i’ve actu-
ally been on the back of my husband’s 
motorcycle since we were dating, so i’ve 
gotten comfortable there. And now he 
has a big Gold Wing, which has heated 
seats and a stereo. it’s very nice, and a 
lot of fun. SLA 
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INFO TECH 
Digitizing for Success: ‘Better 
than Free’ Generative Values 
Digitization can make information ‘better than free’ if 
librarians and information professionals consider eight 
values that affect the user experience. 
BY KENN BICKNELL 
it is no surprise to anyone reading 
this that our libraries, along with our 
archives, museums, and other cultural 
heritage institutions, are struggling to 
“keep up.” both the volume of infor-
mation we are trying to preserve and 
the ongoing evolution of technologies 
available to us are posing considerable 
challenges in planning and creating 
digitization projects that can be sus-
tained in the future. 
The benefits of digitizing resources 
and sharing them electronically are well 
documented, but it can be difficult to 
determine where to start the planning 
process. do we begin by identifying 
materials for scanning? if so, how do we 
decide which ones to put online? Those 
that would be the most useful to our 
clients? Those that are the most fragile 
and in need of preservation? Should we 
think strategically and digitize items that 
are most likely to receive outside fund-
ing from a targeted source? 
Some librarians may prefer to look to 
their sharing platform first. do factors 
such as software, databases, or social 
media properties play a role in prioritiz-
ing materials to digitize or determining 
how to digitize them? 
These questions alone could stop 
the savviest of librarians in their tracks, 
and the list of ever-changing variables 
is growing constantly. However, many 
of us have no choice but to dive in and 
seize opportunities for funding and col-
laboration so we can meet the needs 
and desires of our users and potential 
users. 
Generative Values 
data and information available on the 
internet have changed the way we live, 
work, and entertain ourselves. Some 
may think that the proliferation of free 
and easily accessible resources has
rendered libraries, librarians, and infor-
mation professionals unnecessary. That 
sentiment makes as much sense as 
arguing that since everyone now has 
access to driving and roadways, we no 
longer need maps or informational tools 
to find the fastest, most reliable route. 
one approach to developing a digi-
tal strategy is to think broadly and 
work backward from the payoff for the 
users. Kevin Kelly, founding editor and 
“senior maverick” at WIRED maga-
zine and a board member of the long 
Now foundation, has identified what 
he calls generative values that make 
electronically accessible copies “better 
than free.” i have adapted this concept 
as a framework for identifying the many 
considerations involved in developing a 
digitization strategy. 
Kelly’s construct explores eight key 
values that greatly enhance the infor-
mation-seeking experience of our users. 
These “better-than-free generatives”
allow us to contribute vital value-added 
services for our users. They are: imme-
diacy, personalization, interpretation,
authenticity, accessibility, findability,
embodiment and patronage. 
Immediacy. Sooner or later, many 
information seekers may find what they 
want, but getting a copy of an informa-
tion resource delivered to their e-mail 
inbox the moment it is released (or, bet-
ter yet, produced) by its creators is an 
incredible asset. We are fully immersed 
in an “expectation economy,” and while 
some may feel overwhelmed by sim-
ply trying to keep up, libraries with a 
strong digital strategy embody several 
time-sensitive values: serving users effi-
ciently, engaging their users and com-
munities, and anticipating needs rather 
than reacting to them. 
Personalization. free information
comes in the form in which you find it, 
but an effective library can customize 
information delivery, tailoring it to the 
needs and proficiency of each user. 
personalization requires an ongoing 
conversation between the library and 
the user (as producer and user and as 
distributor and enthusiast). While the 
internet may function as a giant copying 
and distribution machine, it can’t repli-
cate the personalization that a relation-
ship represents. both the library and 
the user are invested in this relation-
ship, and relationships grow stronger as 
both partners evolve in their attitudes 
toward the creation and distribution of 
digital resources. 
KENN BICKNELL is digital resources librarian for the los Angeles county metropolitan Transportation Authority
library & Archive, where he oversees Web content, digital initiatives, and more than a dozen social media properties 
for the largest transit-operator transportation library in the United States. A 2013 library Journal “mover & Shaker,”
Kenn specializes in distilling developments from across the technology, business and media landscapes in assessing 
new tools and resources to help libraries strengthen their community engagement and remain a vital cornerstone of
society.
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Interpretation. As the old joke goes, 
the software is free, but the manual 
costs $10,000. Simply providing infor-
mation in today’s world of information 
glut is not nearly enough. easy access 
to all of human knowledge has become 
just as confounding as limited or no 
access. The library and archives add 
the priceless yet “free” benefits of sub-
ject expertise, evaluation, and context 
to information provided to users. 
Authenticity. The ability to edit or 
change various digital media presents a 
challenge to any information provider’s 
claim of providing original, unaltered 
information. Authenticity goes hand in 
hand with accuracy, so a library’s com-
mitment to accuracy lends significant 
weight to the value of providing authen-
tic print and visual resources. free 
information is great, but when it comes 
from a trusted source, it’s even more 
valuable. This speaks to a core library 
value: You can’t put a price on vital 
information—or peace of mind. 
Accessibility. information seekers 
face increasing demands, but owner-
ship and upkeep of resources are not 
of access to their unique and valued 
resources. This enables our users to 
take in what they need through comput-
ers, mobile devices, or a physical library 
itself in new and creative ways. 
As time goes on, the public demand 
These eight generative qualities demand an understanding 
of providing information resources in new ways as part of 
a sharing and collaborative mindset. 
among them. possessing information, 
on the other hand, requires organiza-
tion, currency, security, and, in our 
increasingly mobile world, portability. 
libraries constantly strive to acquire and 
implement new and improved methods 
for everywhere, anytime information 
access will continue to grow, as will the 
desire for libraries to collect, preserve, 
and provide access to relevant materi-
Continued on page 18 
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Applying Fair Use in Your Library 
The U.S. Copyright Office has developed a database that 
can help special librarians make fair use determinations in 
their organizations. 
BY LESLEY ELLEN HARRIS 
Almost every librarian or information 
professional will be responsible for
applying fair use in his or her organiza-
tion at some point. There is so much 
to learn about fair use—and, unfortu-
nately, so much misinformation about 
fair use—that it can be overwhelming 
to deal with this critical U.S. copyright 
principle. 
So, where do you begin? There are 
many facts to know about fair use, facts 
that will help you decide whether and 
when to apply fair use to your specific 
circumstances. 
despite what some librarians think, 
you need not be an expert in copyright 
law to understand fair use. What makes 
some people uneasy about applying fair 
use is that it is not “black and white” or 
clear-cut; rather, it requires an analysis 
of each particular set of circumstances. 
in addition, the application of fair use is 
never a certain thing unless a judge in 
a court of law makes a fair use deter-
mination. 
This means you need to get comfort-
able with the basics of fair use and with 
making judgment calls as to whether 
fair use applies to a particular use of 
copyright-protected materials. At the 
same time, it means understanding 
copyright risk management and being 
able to minimize your risks of unauthor-
ized uses of copyright materials. 
being comfortable with fair use and 
understanding how it works are essen-
tial before you apply it to your particular 
circumstances. So, before you deter-
mine whether you can reproduce a 
paragraph from an article or a chapter 
from a book, you should understand 
certain things about fair use. 
Fair Use Factors 
fair use is a doctrine created by courts 
in the nineteenth century; it only recent-
ly became part of the U.S. copyright 
Act. in fact, it was not until the estab-
lishment of the 1976 U.S. copyright Act 
that fair use became codified and set 
out in U.S. law. 
many who apply fair use complain 
that it is ambiguous and should be 
more specific to factual situations. fair 
use is intentionally open and flexible, 
and its language allows you to apply the 
doctrine to your own circumstances. 
(That said, some organizations prohibit 
the application of fair use because of 
its uncertain nature and the need to 
analyze each fair use situation.) 
fair use may be applied by indi-
viduals or corporations, by commercial 
and non-commercial entities, and in 
for-profit and nonprofit situations. it
all depends on the facts of your situa-
tion and how these facts fit within the 
four fair use factors set out in the U.S. 
copyright Act. The fair use factors are 
as follows: 
1.The purpose and character of the 
use, including whether such use is 
of a commercial nature or for non-
profit educational purposes; 
2.The nature of the copyrighted work; 
3.The amount and substantiality of the 
portion used in relation to the copy-
righted work as a whole; and 
4.The effect of the use upon the 
potential market for, or value of, the 
copyrighted work. 
To help librarians and information 
users better understand how these four 
factors apply to specific situations, the 
U.S. copyright office recently launched 
its free fair Use index. The goal of the 
index is “to make the principles and 
application of fair use more accessible 
and understandable to the public by 
presenting a searchable database of 
court opinions.” 
You can search the index by category 
(e.g., literary, artistic, or musical work) 
and by your type of use (e.g., educa-
tion/scholarship/research, parody, or
internet/digitization.) The index tracks 
court decisions at various levels, but 
is not intended to be a comprehen-
sive archive of all fair use cases ever 
decided. it is designed for lawyers and 
non-lawyers alike and is intended to be 
user friendly. 
i highly recommend you take a look 
at the index and see how it can assist 
you in understanding fair use determi-
nations. The index sets out the name 
of the case, the court, the jurisdiction, 
LESLEY ELLEN HARRIS has spent her entire career in copyright law, 
as both a consultant and educator helping individuals and organiza-
tions manage copyright and licensing issues. She developed the SlA 
certificate in copyright management program in 2007 and teaches the 
nine courses in the program. She has written nine books and regularly 
blogs at www.copyrightlaws.com. She tweets at @copyrightlaws. 
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and the year of the decision as well as 
whether fair use was found by the court. 
You can click on the case name/cita-
tion for a summary of the case, which 
includes the key facts, issue, outcome 
other countries have their own unique 
copyright statutes, and some of them 
include fair use or comparable “fair 
dealing” provisions. When making a fair 
use determination, you apply the laws 
When making a fair use determination, you apply the laws 
of the country where you are based—i.e., the country where 
the work is being reproduced or performed. 
copyright law. if you are in canada, 
you apply the canadian principle of 
fair dealing, which is similar to fair use 
but has specific differences that must 
be studied and applied to the circum-
stances at hand. many countries’ copy-
right laws have a fair dealing or fair use 
provision that is unique according to the 
copyright legislation and court cases of 
that country. SLA 
and more. All in all, it is a very helpful 
database on fair use. 
Keep in mind that the fair Use index 
is a database of fair use cases decided 
by U.S. courts. The fair use doctrine is 
only applicable in the United States; 
of the country where you are based— 
i.e., the country where the work is being 
reproduced or performed. 
for example, if you are in the United 
States and you reproduce an image 
from canada or india, you apply U.S. 
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    Integrating the Library 
into Users’ Lives 
Continued from page 5 
the overall process lengthy and requir-
ing resources for project management. 
A bigger challenge with this approach 
would be finding and curating content 
to satisfy your constituency. There is 
certainly no end to the amount of freely 
available content on the internet, but 
confirming its origin, validity, and verac-
ity can pose a constant challenge. 
many commercially popular plat-
forms are available that offer trusted, 
vetted and curated content in a variety 
of subject areas, together with the latest 
search functionality and interactivity.
Using standard Web-based protocols 
on cloud infrastructures, they are avail-
able through any Web browser and, 
thus, are accessible from the many 
contemporary devices used by patrons. 
professionally curated, they offer the 
flexibility to tune content areas to meet 
specific organizational needs while opti-
mizing expenses. Supported by dedi-
cated developers with the latest skills, 
they offer cutting-edge search technol-
ogy and the functionality to interact with 
data elements like tables, graphs, and 
equations. 
The librarian’s universe has evolved 
into an on-demand world of continuing 
technological advancements. it’s not
just a matter of finding the right infor-
mation platforms for your patrons; to 
remain successful, librarians must find 
ways to integrate those platforms with 
each other and into the day-to-day lives 
of their patrons. SLA 
Digitizing for Success: ‘Better 
than Free’ Generative Values 
Continued from page 15 
als. it should thus come as no surprise 
that mobile devices will be the primary 
connection tool to the internet for most 
people in the world by 2020. 
Findability. providing access to infor-
mation is one thing, but making it find-
able is something altogether different. 
information resources have no value 
unless they are findable. in the increas-
ingly crowded information marketplace, 
getting information into the hands of 
those who are searching for it as well as 
those who would find value in discover-
ing it is critical. our libraries continue 
to render works discoverable through 
appropriate and consistent methods, 
including cataloging, keyword tagging, 
aggregating similar works from other 
sources, and channeling attention to 
new and timely resources. 
Embodiment. Keeping and maintain-
ing original items in our collections is 
just as important as continually enhanc-
ing access to them and offering new 
versions, mash-ups with other data, or 
enhanced copies. our historic photo-
graphs, manuscripts, and other media 
are irreplaceable primary resources
valued by the general public as well 
as researchers and subject special-
ists worldwide. libraries must not lose 
sight of their professional commitment 
to the proper preservation and storage 
of original works, especially when one 
considers that no “permanent” pres-
ervation method is the ultimate media 
storage solution. 
Patronage. libraries provide many
free services to their users that may 
seem unrelated to a digitization proj-
ect. These services may be affected or 
improved once a project is launched, 
and keeping them optimal will require 
some consideration as well. 
The only thing better than free ser-
vice is the ongoing patronage of our 
consumers who keep coming back,
referring us to others, and using word of 
mouth and viral marketing techniques 
that money can’t buy. providing excel-
lent products and services makes this 
easy and pleasurable for them, while 
the payoff for us is priceless and magni-
fies the importance of the other genera-
tive values already mentioned. 
A Collaborative Mindset 
maximizing our return on these eight 
qualities requires a flexible skill set
for our library employees. As we learn 
about and provide new products and 
services, we must be able to adopt new 
skills, assess new media, and address 
new questions of ownership, intellectual 
property and copyright. 
one thing is irrefutable: these eight 
generative qualities demand an under-
standing of providing information 
resources in new ways as part of a 
sharing and collaborative mindset. it is 
vital to our mission to cultivate and nur-
ture the qualities of service that cannot 
be replicated with the turn of a page or 
a click of the mouse. SLA 
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